


A ugust 2008-July 2009 saw an
important shift in direction for
the Village. What started as

small effort by a handful of dedicated
volunteers blossomed into a full
fledged movement with an active
committee, money in the coffers and
the first visible signage to represent
the growing Village area. 

The need for the shift became
apparent when after two years of
activism, both the City and the Bank
Street Business Improvement
Association (BIA) effectively shut
their doors to the Village. Firstly, on
March 18, 2008, though the Village
was the most organized and
outspoken advocacy group during
the three Public Advisory Committee
meetings held by the City to
incorporate community concerns
into the reconstruction of Bank
Street (reconstruction of Bank from
Laurier to Somerset Streets was
started in April 2008 and ended in
late November. See “News on the

Street” article), the City held an Open
House in which plans were revealed
to the public for the streetscaping of
Bank—plans that did not include any
official endorsement, support or
signage opportunities for the Village.

The second disappointment came
on July 24, when the BIA sent a
general press release that they were
not in favour of supporting the
Village at that time, when after
conducting two surveys to their
membership, they received wildly
conflicting results—one strongly
against and one strongly in favour of
the Village. At this point, it was clear
that in order to achieve the goals of
the Village and in order to represent
the GLBT community’s interests in
the area, we’d have to rise to the
challenge on our own.

To do this meant a restructuring from
what was essentially a one-man
effort with some very supportive
volunteers and advisors to a full
working committee; it was evident it
would take more effort from many
skilled members to effect the types
of changes we were hoping for. But
first there were some key things we
had to address.

Firstly, with the help of Councillor
Diane Holmes, we launched the
“purple sticker” campaign, in which
we gave businesses within the six
block section along Bank from
Nepean to James a purple sticker
that read, in both official languages,
that they were a proud supporter of
the Village. Approximately 30 stores
put up the stickers in their windows.
This initiative was to show both the
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BIA and our community that there
were some locations that were
willing and interested supporting in
the Village, despite the BIA’s
decision.

Secondly, it was important to
transfer the negative impact and the
angered and betrayed feelings from
the GLBT community towards the
institutions that rejected them and to
turn that energy into something
positive. Rather than stage protests
or organize boycotts, which some
community members were
clamouring for, focus instead when
on creating an impressive presence
during the 2008 Pride Parade on
August 24, and an outdoor street
social featuring a film screening of
The Wizard of Oz on September 9.
While the location for the street
social proved contentious, and was
changed from Bank Street to
Gilmour to appease the City and BIA,
both the events were large
successes and changed attitudes
and feelings while raising funds for
rainbow-themed signage for the
Village.

The first Village Committee meeting
was held on September 18, with five
people attending, three of whom
would become full-time committee
members. A second, more official,
meeting was held on December 03,
with five of the seven committee
member positions filled, the other
two filled by the next meeting. After
this time, meetings occurred monthly
with high attendance from the
committee members.

From this point on, things began to
move rapidly. Reconstruction work
for the section of Bank Street
between Somerset and Catherine
Streets, which completes the
construction of the Village area,

began in April 2009. Four more
fundraising events were held before
the end of this fiscal year including
our annual gala benefit, Build Our
Bank (see “An Eventful Year” article)
and we began to foster important
partnerships and endorsements with
organizations like the Centretown
Citizens’ Community Association
(CCCA). Village Committee members
volunteered to host at restaurants for
the A Taste for Life HIV/AIDS benefit,
raising over $5,400 in individual
donations alone for Bruce House
and the Snowy Owl AIDS
Foundation. A Village Web site was
launched in early 2009 with a full re-
launch expected by spring 2010.

Most excitedly, we began to spend
funds to produce and install rainbow
flags and 6” window decal stripes on
participating businesses and
organizations that support the Village
and the GLBT community (see
“Showing Our Stripes” article). I have
been very proud of the individual and
group efforts of our Committee and
volunteers, and am especially
grateful to them, as well as to our
corporate and private sponsors, and
to the GLBT community at large, for
all of our successes. It’s an honour
and pleasure to work with you all,
and I am eager to continue this
challenging but rewarding work to
achieve our goals of nurturing and
growing our burgeoning Ottawa
Village. 

With pride,

Glenn Crawford,
Village Committee Chair



S ummer 2009 saw the first-
ever Village-sponsored rainbow
signage along Bank Street. It

was a momentous achievement that
was three years in the making. After
several meetings and discussions
with the City and with the Bank
Street Business Improvement
Association, it became clear that if
we wanted visibility in the Village,
we’d have to do it on our own.

When two coffeehouses decided, at
virtually the same time, to put
rainbow signage on their storefronts,
it was a bold step. Although Wilde’s,
the Inn on Somerset and the Abiwin
Co-op had rainbow flags up for
years, most other GLBT-owned or
friendly businesses and organizations
had not as of yet considered
showing their support to their queer
customers and clients visibly on their
buildings. Although there are several
examples of successful Villages
across North America, there
remained in Ottawa a hesitancy to fly
the flag.

Michael Murka and Grant Cobb own
the franchise of the Second Cup on
the corner of Bank and Somerset, at
the heart of the Village centre.
Although their landlord was unwilling
to allow a flag on the roof of the
building, the owners agreed to have
the Village install (on June 15) 6” tall
window decals along the length of all

their storefront windows on Bank
and on Somerset. 

Nine days later, with the permission
of Tracey Clark of Bridgehead
Coffeehouse, we installed the first of
two flags on their Bank and Gilmour
location, the second raised days
later. And on July 6, David Rimmer of
After Stonewall Bookstore, a long-
time supporter of the Village, allowed
the Village to install the same 6”
decals along his display window.

Reaction was immediate. The
Committee heard from both the
stores and from independent
individual conversations that the
rainbow signage brought a strong,
even emotional, reaction. It became
instantly clear that the flags were
more than just a symbol for the
community—we were, as a city,
coming out of the closet. 

But visibility is only the beginning.
Our long term goals are to not only
identify the Village but also to nurture
and grow it. Flags end up being
meaningless if there are no support
groups, organizations or businesses
to cater and serve the needs of our
community. It’s our belief that with
the flags will come hope for change
and a desire to open up new
businesses and services for our
community to survive and thrive. At
long last, we’re showing our stripes.

showing our stripes:
visibility in the village

from left: installing rainbow
window decals; Michael
Murca, Glenn Crawford and
Grant Cobb at the Second
Cup; the two flags on
Bridgehead Coffeehouse;
rainbow decals on the
windows of After Stonewall



M etal barricades with opaque
black tarp. Dump trucks,
jackhammers and excavators.

Mud, gravel and dust. 

2008-2009 was an ugly time for
Bank Street. Fixing inadequate
sewer systems from the 1920s,
widening sidewalks and greening the
street were welcome changes, but
came at high immediate cost, and
several businesses couldn’t remain
open during the upheavel. 

In August 2008, Bank was already
almost through its third year of
construction woes; the first two in
the section between Wellington and
Laurier Streets, and from May 2008
on, between Laurier and Somerset. 

The corner of Bank and Somerset
seemed jinxed after the partial
collapse of the Somerset House
building (home of the legendary
Duke of Somerset Pub) on October
19, 2007 which closed the major
intersection for up to six months.
Then, across the street, the 275
Bank Street building (Gabriel’s Pizza,
Ottawa Women’s Credit Union) had
two suspicious fires within weeks of
each other on the 15th and 29th of
September 2008, closing the
intersection again temporarily.

By November 2008, the third year
was over, but Bank was bracing for
year four of construction, this time
the massive stretch between
Somerset and Arlington Streets,
which began on April 27, 2009. 

As if this wasn’t enough, there was
also a city-wide bus strike that shut
down OC Transpo, the city’s only

public transportation service.
Starting during the height of the
holiday season, on December 10,
2008, the strike lasted 51 days,
effectively making Bank Street a
ghost town during what should be
the busiest time of the year for
retailers.

When the dust settles, there will be
causalities, but the hope is that the
area will eventually rejuvenate.
However, having visionaries in city
council, on the board of the Bank
Street Business Improvement Area
will, along with the Village, be
necessary to make Bank Street
realize its potential as one of
Ottawa’s major arteries.

news on the street:
the reconstruction of bank

from left:
Bruce Bursey, secretary

Ian Capstick, business relations

Hershel Kagan, treasurer

Hayley MacPhee, volunteers

Marcus McCann, vice-chair/sponsorship

Bonnie MacDougall, community relations

also, Glenn Crawford,
chair/media and communications

2008-2009
committee members



W hen the Village hosts or
participates in an event, it
aims to achieve several, if

not all, of these goals:

• to help raise funds for our various 
initiatives;

• to unify Ottawa’s diverse GLBT 
community (and the community 
at large);

• to partner with other GLBT 
groups and organizations;

• to raise awareness of the Village 
and our goals and mandate; and,

• to vary and enrich the social 
calendar of our community 
through events that can entertain 
and enlighten, often in ways that 
are original or uncommon. 

Our first major fundraiser of the year
was our second annual presence in
the Capital Pride parade and info fair
on August 24th, 2008. Building on
the success of mobilizing supporters
and volunteers (Village People) from
2007, this year 60 people not only
walked in the parade (carrying the
festival’s massive pride flag) but also
wore special Village t-shirts which
were also sold at the following info
fair. Appealing slogans such as “I’m
fabulous” and “I’m queer” were
chosen to illustrate that while we are
all different and unique, it takes all
“types” to make a Village. 

Taking an example from Toronto’s
Pride festival earlier that year, we
matched the t-shirts with wearable
stickers with 26 different “types” that
people could label themselves as.

The costs for all the materials were
covered through donations for
various sponsors, so the over $1,800
raised from sales would directly
benefit the Village.  

Earlier in the month, future Village
chair Glenn Crawford hosted, with
Shanghai Restaurant’s China Doll,
the 3rd Queer Spelling Bee on
August 15th as a joint fundraiser for
Capital Pride and the Village, with
each of the two charities taking
home $130.

When the Bank Street BIA
announced on July 24 that they were
uninterested in supporting the Village
at the time, Capital Xtra joined with
the Village to host a Street Social
and Outdoor Film Screening of the

an eventful year:
2008-2009

from top: the Village does Pride ‘08; Dorothy
and a Munchkin at The Wizard of Oz screening;
Alex Munter, Grant Cobb, Michael Murca and
friend at Build Our Bank



iconic (and queer cult classic) The
Wizard of Oz in order to mobilize the
community in a positive way that
would show that we were interested
in trying to bring people back into
the area, and to deflect some
people’s more extreme forms of
protesting, such as boycotting
unsupportive businesses. 

Unfortunately, the BIA and stores like
Hartman’s: Your Independent Grocer
reacted by complaining and lobbying
the City to refuse the Village’s
application to close Bank Street for
two blocks for a short three hour
period, pushing us literally off the
street onto the less trafficked
Gilmour Street. Interestingly, the
manager for the Scotiabank branch
at Bank and Gloucester, himself a
BIA member and who had voted
against us in the July 24 decision,
became a sponsor after the Village
spoke to him of what our goals were.
With over 200 in attendance at the
social, held on September 9th, the
Village raised a further $1,000 in hot
dog sales and voluntary donations.

On November 1, HallowQueen3 was
organized as another joint fundraiser
for the Village and Capital Pride.
Held in a former Catholic cathedral,
ticket sales from 250 attendees
raised $650 in profit for each of the
two charities.

March 20, 2009 saw Glenn Crawford
(as host Gay Smiley) and China Doll
pair up again for a game show
parody of Family Feud called Queer
Quarrel. Pitting Dixie’s Drag Divas
against the Ottawa Knights Leather
Lovers, the hilarious event raised
people’s spirits and another $200 for
the Village.

After months of planning, the newly
created Village Committee held its

first gala benefit, Build Our Bank, at
Café Paradiso on April 14th. Covered
in the Ottawa Citizen’s society/event
pages, the event was a smashing
success, with over 100 in attendance
enjoying delicious canapés and the
entertainment of Dan Valin, Glenn
Nuotio, the Sexual Overtones, DJ
Jason Pelletier and long-standing
Village supporter China Doll. The
event raised awareness, especially in
a more affluent demographic not
previously appealed to, and an
additional $2,000 in the coffers.

Later that month, the Village
Committee agreed to participate in
the 11th annual A Taste for Life, a
benefit for Bruce House and the
Snowy Owl AIDS Foundation on
April 29th. Volunteering their time,
committee members hosted at five
restaurants in the Village area, asking
restaurant patrons to donate an
additional $5,400 in collective
donations over and above the 25%
of their bill that the participating
restaurants gave to the charities. 

Lastly, the Swirl and Twirl committee,
which hosts a wine- and beer-tasting
fundraiser, chose the Village as one
of their benefiting charities for its
May 28th event. With the strongest
effort in ticket sales mounted by the
Village of all the four charities, it took
the lion’s share of proceeds, bringing
in another $2,000 for its initiatives.  

Collectively, the seven Village-
benefiting events raised almost
$8,000 in proceeds for the Village.
They all helped raise the Village’s
profile as a strong organization and
helped build partners and supporters
through its successes. Equally
important, the events were popular,
fun and well-received, boosting our
credibility. 




